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ABSTRAK 

PENGARUH KUALITAS PELAYANAN JASA KURIR TERHASAP 

MINAT BELI PELANGGAN PADA MARKETPLACE DI PT SEGARA 

ARTHA INVESTAMA BISNIS UNIT ENABLER 

 

RINI ANATASYA MANURUNG 

NPM : 6194050 

Program Studi Sarjana Terapan Logistik Bisnis  

Universitas Logsitik Dan Bisnis Internasional 

 

Penggunaka e-commerce di indonesia terus meningkat yang memberikan 

keuntungan kepada para pelaku bisnis dalam perdagangan digital, salah satunya 

bidang marketplace dengan berbagai platform didalamnya. PT Segara Artha 

Investama bisnis enaler juga salah satu penyedia jasa dalam mengakomodasi dan 

mengoptimalkan penjualan brands melalui marketpkace, akan tetap selama kurun 

waktu 3 tahun penjualan yang terlaksana mengalami penurunan yangd apat 

merugikan pihak brand dan kehialngan kepercayaan untuk menggunakan jasa 

enabler. Hal  yang sama juga terjadi pada kualitas pelayanan kurir (Logistic Service 

Quality) mengalami pemasalahan. Sehingga perlu adanya analisis untuk 

mengetahui pengaruh LSQ terhadap minat beli pelanggan pada marketplace di PT 

Segara Artha Investama bisnis enaler. Tujuan penelitian ini untuk mengetahui 

pengaruh kualitas pelayanan jasa kurir terhadap minat beli pelanggan menggunakan 

metode dan teknik analisis PLS dengan bantuan kuesioner dan sample sebanyak 70 

responden dengan kriteria pelanggan/pembeli yang pernah berbelanja kebutuhan 

seni rupa pada marketplace. Hipotesis yang diperoleh yaitu terdapat pengaruh 

kualitas jasa kurir terhdap minat beli pelanggan dengan indikator yang berpengaruh 

besar adalah ordering conditions, dan order discrepancy handling. Hal ini pelu 

diperhatikan perusahaan unntuk dapat memeprbaiki permasalhan dan 

meningkatkan penjualan. 

 

Kata Kunci :Logistic Service Quality (LSQ), Minat Beli Pelanggan, Partial    

Least Square (PLS)  
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ABSTRACT 

THE EFFECT OF LOGISTIC SERVICE QUALITY (LSQ) FOR PURCHASE 

INTEREST IN MARKETPLACE AT PT SEGARA ARTHA INVESTAMA 

BUSINESS UNIT ENABLER 

 

RINI ANATASYA MANURUNG 

NPM: 6194050 

Logsitic And Business Internasional University 

 

The use of e-commerce in Indonesia continues to increase which provides 

benefits to business people in digital trading, one of which is the marketplace with 

various platforms in it. PT Segara Artha Investama business unit enabler is also 

one of the service providers in accommodating and optimizing brand sales through 

marketplaces, it will remain for a period of 3 years that sales have decreased which 

is detrimental to brands and loses confidence in using enabler services. The same 

thing also happened to the Logistic Service Quality (LSQ) which experienced 

problems. So it is necessary to have an analysis to determine the effect of the LSQ 

on customer buying interest in the marketplace at PT Segara Artha Investama 

business unit enabler. The purpose of this study was to determine the effect of 

courier service quality on customer interest using PLS analysis methods and 

techniques with the help of questionnaires and a sample of 70 respondents by 

distinguishing customers/buyers who have shopped for art needs on the 

marketplace. The hypothesis obtained is that there is an effect of the quality of 

courier services on customer people’s buying interest with indicators that have a 

large influence are ordering provisions, and handling order discrepancies. This 

needs to be considered by the company to be able to fix problems and increase 

sales. 

 

Key Words : Logistic Service Quality (LSQ), Purchase Interest, Partial Least 

Square (PLS)  
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